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Notes: (1) 2010 reported revenues.
(2) Currently being reviewed and subject to the approval of the Canadian Competition Bureau.
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2010 Revenues: $2,092M (1)
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Notes: (1) As initially reported.
(2) Exclude intercompany eliminations.
(3) Group sold in September 2011.
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As at September 29, 2011

Salt Lake City, UT (2)

Marketing Products (6)
Commercial products & Direct marketing

Magazines & Catalogues (3)
TCL’s, Rogers’ magazines, etc.

Books (3)
Trade and Educational books

Newspaper (11)
LaPresse, SFC, G&M, community newspapers

Retail (4)
Flyers

Swift Current, SK

Calgary, AB

Delta, BC
Winnipeg, MB

Saskatoon, SK

Media (5)
Newspaper printing

Interactive (4)
Digital printing (2 premedia facilities)

Montreal, QC (3 facilities) 

Borden - Carlton, PEI

Dartmouth, NS
Halifax, NS

Quebec, QC (2)

Gatineau, QC

St-Hyacinthe, QC

Brampton, ON

Owen Sound, ON

Beauceville, QC
Sherbrooke, QC

Montreal, QC

St John’s, NL

Corner Brook, NL

Vaughan, ON

Montreal, QC (2) 

Toronto, ON

Sydney, NS
Louiseville, QC

Toronto, ON

Boucherville, QC
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Hybrid Platform (6)
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From websites to emails, 
videos to social media, we 
create customized 
content for leading 
corporations.

From strategy to creative, 
content to deployment, we 
develop emails that drive 
results by delivering your 
messages in the most 
effective way possible. 

Uses event-driven 
programs and a digital 
roadmap to achieve 1:1 
relationships that not only 
win new customers, but 
help keep them for life, 
using e-flyers .

We offer a full range of 
printing services and 
custom solutions to 
accommodate virtually any 
job size.

Provide mobile programs 
and technologies to get 
your messages moving in 
the right directions. 

To retailers, publishers and 
other brand-conscious 
organizations, we create 
assets (visual, text, etc.) 
and offer the greatest 
efficiency in production.
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Note: Results are as initially reported.
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“Looking ahead I can say with renewed conviction that by delivering on our sustainability commitment on a
day to day basis we will continue to create value for our shareholders, employees and customers, and make
a positive difference in the communities where we operate.”

- François Olivier, President and CEO

&-

1993 2000 2002 2007

2011201020092008

Environmental 
Policy

Code of Ethics Disclosure 
Policy

Paper Purchasing Policy; 
Corporate Knights Ranking

Metro using 
100% FSC paper

GRI B Rating1st SD ReportJantzi

���������	
��� �
��
��
 �������� ��
������������



������ �



<������	��	�������:	+����	���	����	��������	
������ ��

&.

���������	
��� �
��
��
 �������� ��
������������



����������	%(A	�
	+�������	
���	�����������	0������

&E

�����������
%(A7����

'(A

����������������D�	+������	6������

���������	
��� �
��
��
 �������� ��
������������



TV

��������	��	
������	��	���	/����	4��������

&@

Radio Print Digital

TRADITIONAL NEW
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Generating Synergies

Strengthening 
existing 
publishing 
assets

Building new 
media 
channels

Expanding into new marketing 
communication solutions

1. Building on existing assets 2. Developing the new
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� Announced the closure of 5 plants in fiscal
2011.

� Sold Mexican operations.

� Started the Globe & Mail 18-year contract.
� Transferring retail work on hybrid presses

to generate synergies.

� Gained $30-40M annually of new business
with Canadian Tire.

� Gained $30M per year of new business with
5 other customers.

� Will create at least $40M in net incremental
EBITDA over 12-24 months following the
acquisition (1).

�

�

�
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Note: (1) Currently being reviewed and subject to the approval of the Canadian Competition Bureau.
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Note: Results are as reported.
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� Became a Canadian Rep house for a number
of websites (About.com, Geek.com,
PCMag.com, Netplaces.com, Undertone, etc .).

� Increased TCL’s traffic from 4.2M to 11.3M
thanks to this outside traffic.

� Acquired two local community newspaper
groups and launched several community
newspapers in Quebec.

� Continued to develop WebLocal, our web
directory product (reputation mgmt, website
design, SEM, SEO, etc.).

� Diversified our offering into new products
such as vocational training (nursing, etc.).

� Closed Madame, launched Premium
magazine and continue to evaluate our
portfolio regularly.
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� Acquired many companies in the past few
years offering services such as e-flyers,
mobile solutions, print-to-web, etc.

� Partnered with WIND Mobile and with Tele-
Ressources, among others.

� Continued to integrate our offering.

� Gained new retail customers who besides
buying print are experimenting with
numerous new interactive marketing
services.
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Note:  Includes digital media, the Interactive sector and digital printing.
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Note: Index calculated with results as reported.
(1) Currently being reviewed and subject to the approval of the Canadian Competition Bureau.
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Note:  Represents our main debts as at July 31, 2011
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Notes: 2010 results are as reported.
(1) Group sold in September 2011.
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� The nomination of Isabelle Marcoux as Chair of the Board was
the culmination of a process that started years ago and has
been discussed regularly at the Board level since she was
named Vice-Chair in 2007.

� This change will be a smooth transition as Isabelle has been
working at Transcontinental since 1997 and currently holds the
position of Vice Chair of the Board and Vice President,
Corporate Development where she leads the Corporation’s
strategic planning process.

� Rémi Marcoux , Transcontinental’s largest shareholder, will
continue to sit on the Board and closely monitor the affairs
of the business he co-founded more than 35 years ago.

� The Marcoux family is committed to put the appropriate
measures in place to adhere to good governance practices
following this announcement and remains committed to the
family business for the long term .

Isabelle Marcoux will become 
Chair of the Board on 
February 16, 2012

Rémi Marcoux will step 
down as Executive 
Chairman of the Board on 
February 16, 2012
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Note: (1) Currently being reviewed and subject to the approval of the Canadian Competition Bureau.
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