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After 35 years, Publisac has become an integral part of the purchasing of respondents
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Publisac is the largest door-to-door
flyer distribution network in Quehec.
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The average time spent reading the Publisac has increased 86% of readers feel the Publisac is a good,
and stands at close to 30 minutes. possibly even the best source of information for finding deals.
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in recognition of Publisac’s environmental responsibility &% (not inserted in a bag) and 9% on the Internet. \WE‘
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CROP 2016 | TC Media has commissioned CROP Inc. to measure the evolution of Publisac’s readership in its distribution market. tC ® MEDA
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