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• Couples with children and teenagers

• Average annual income: $131,897

• Large single-family homes

• Bilingual

• Own golf equipment

• Listen to sports on the radio

• Trust advertising

• Young couples with or without 

children

• Average annual income: $81,974

• Single-family homes

• Willing to relocate for a better job

• Travel to sunny destinations often

• Play hockey

• Buy furniture online

• Believe physical beauty is very 

important

Help you get to know your customer base so you can target your marketing 

strategies more efficiently.



CUSTOMER PROFILE

Built using customer postal codes (gathered at check-out, through 

credit card purchases or loyalty programs, etc.), profiles include 

relevant statistics linked to: 
socio-demographic characteristics (baseline analysis) / consumer habits / 

lifestyle / media profile / segmentation

Identifying the characteristics of your customers enables you to:
• Efficiently target: so you save money reaching them

• Look for the same profile in neighbouring areas: to expand your market or to 

start operating in new ones

• Find out their media profile so you know what channel to use when 

approaching them

• Divide them into segments
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THIS ANALYSIS HELPS YOU DRAW A COMPREHENSIVE OVERVIEW 

OF ANY EXISTING CUSTOMER BASE USING YOUR OWN DATA OR 

MARKET DATA.


